Proposal

I have decided to film Advertising Idea 1.  I have decided to go with this idea because I think it is the most creative and has an interesting story and unique selling point. Although all 3 ideas don’t use conventional storylines for selling the individual products, I think idea one is the most original. Also, the idea for advert 2 may be considered controversial because of the metaphor for ‘trash’ being the male character. Although it is meant to be a darkly funny, some viewers won’t take it that way. 

Advertising Idea 1 will feature only 2 characters; a male and female both being the protagonist and antagonist to each other. Over the course of the advert they will both be preparing weapons to kill one and other with in different rooms of the house. The female protagonist will be in the bedroom, kneeling beside the bed. Reaching under the bed, she takes out wooden box and rests it on the bed. She will open it and then take out a handgun. The male protagonist will be standing in the kitchen infront of a block of knives. He then slowly reaches out and pulls out one the butcher knife.  Then, on a split screen they will both turn round and leave their respective rooms, holding each weapon behind their backs. Both will then draw their weapons and it will cut to black with the sound of a gunshot firing. The scene to follow will be of the woman sitting on a chair, eating the ice cream with the male character dead on the sofa beside her. Then the phrase ‘Ice Cream so good, you will kill for it’. 

The audience for my advert will be both men and women aged 18+. Although ice cream is for all ages, the content and story of the advert is for a mature audiences and a younger audience might get the impression that you can kill for ice cream, which the advert does not encourage, just uses as a dark selling technique. The overall length of the advert will only be between 30 seconds and 1 minute long. By keeping the advert short and snappy, it is more memorable to audiences. 

Overall I am going to create a short and snappy advert, selling ice cream in the style of a murder. Both the female and male roles won’t play to a stereotype so that there is no bias or sexism that can be used to criticized the advert. 
